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Interior Lifestyle China 2025 unveils global on-trend 
products and immersive city walk experience 
 
Shanghai, 19 August 2025. The highly anticipated Interior Lifestyle China returns to 

the Shanghai Exhibition Centre from 12 – 14 September 2025, showcasing diverse 

lifestyle offerings under the theme 'Lifestyle Alive'. This edition will feature a vibrant 

ecosystem of global products alongside new consumer experiences – including 

curated city walks – while empowering brands through a strategic partnership with 

RedNote, China’s leading e-commerce platform. Together with the Commerce 

Commission of Jing’an District, the organisers will launch the Jing’an Lifestyle 

Festival, exploring new retail opportunities in this evolving market. 

 

Mr Edward Che, General Manager of Messe Frankfurt (Shenzhen) Co Ltd, outlined this 

year's strategy: “China's retail sector is undergoing structural transformation amid rapidly 

evolving consumer demand. As the premier business platform in lifestyle products, we 

empower players to stay competitive through market insights and commercial solutions. 

By developing cross-sector channels and introducing creative product concepts, we are 

working with brands, influencers, and partners to build agile business models that respond 

to shifting supply-demand dynamics.” 

 

Enhanced product zones and activities 

Around 200 international lifestyle brands from more than 14 countries and regions 

including Belgium, China, the Czech Republic, Denmark, Germany, Finland, France, Hong 

Kong, Italy, Japan, the Netherlands, Portugal, Spain, and Switzerland will highlight their 

on-trend items on the show floor. Established industry players like Alain Saint-Joanis, 

Claude Dozorme, Dea, Herend, Meissen, Pardi, Ruffoni, Scanpan, Villeroy & Boch, and 

Vista Alegre will showcase their latest collections for porcelain and ceramic products, 

kitchenware, and home textiles. Meanwhile, several fascinating debuting brands will 

display a mix of contemporary and classic designs across the fair’s various product zones: 

 

• Porcelains and ceramics: Bordallo Pinheiro, Costa Nova, Jars, Kapka, Maison 

Pichon Uzès, Pip Studio, VBC casa, 16 Kai, BRICKELL, Falk 

• Decorations and accessories: Meloria, Lorena Canals, Finelumens, BBFresh, 

Donkey, The Original Duckhead, Umbra, Papoose Toys, HalzWard 

• Fragrance and accessories: Bearhans, Cottee, Culti, Dr. Vranjes, Gry&sif, 

Multitudes, Pokeboo, Roav, Roof  

• Drinkware: L’Atelier du Vin, Maison Forine, STTOKE, Timon, KATIWELL, YYUN 

 

 



During the three-day fair, the special showcase, Ambiente Trends 25+, will offer an 

engaging thematic journey through the future of global retail experiences. Envisioned and 

realised by the renowned design experts from Stilbüro bora.herke.palmisano, the trend 

space will uncover fresh retail insights and emerging market opportunities inspired by 

international movements in fashion, art, interiors, and lifestyle. Alongside this, the 

Affordable & Practical Lifestyle Goods area highlights cost-effective, high-value products 

designed to enhance everyday happiness and elevate quality of life with thoughtful 

innovation. 

 

From showcase to shop: fairgoers to explore lifestyle trends in retail spaces 

This year, the exhibition will partner with the Commerce Commission of Jing’an District to 

organise the Jing’an Lifestyle Festival. This initiative is set to extend the lifestyle industry 

business concept, from the fair to the popular lifestyle boutiques, cafés, and bars across 

Jing’an’s commercial district. A tailored walking route and exclusive consumer offers will 

seamlessly connect the exhibition venue with neighbourhood hotspots, creating an 

immersive experience that combines the best of the exhibition and the city’s district. This 

approach puts lifestyle concepts into practical action and builds closer ties between 

brands and local retail entities, enabling access to a broader consumer segment. 

 

Earlier in March, a carefully selected group of Interior Lifestyle China exhibitors 

showcased their products at the Showroom Shanghai fashion boutique fair, earning strong 

praise from visitors. Following this success, Showroom Shanghai plans to introduce 

premier fashion accessory brands at the upcoming lifestyle fair, offering both inspiration 

and enriched sourcing opportunities to professional buyers and lifestyle enthusiasts. 

 

Interior Lifestyle China is the leading trade fair for homeware and lifestyle products in the 

region, bringing together exhibitors from across China and abroad to showcase their latest 

quality products, and to access the Chinese market. The fair is organised by Messe 

Frankfurt (Shenzhen) Co Ltd and United Asia International Exhibition Group. For more 

information, please visit www.il-china.com. 

 

Press information and photographic material:  

https://interior-lifestyle-china.hk.messefrankfurt.com/shanghai/en/press.html  

 

Links to social media: 

www.facebook.com/interiorlifestylechina  

http://linkedin.com/company/interiorlifestylechina  

https://interior-lifestyle-china.hk.messefrankfurt.com/shanghai/en/press.html
http://www.facebook.com/interiorlifestylechina
http://linkedin.com/company/interiorlifestylechina
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Background information on Messe Frankfurt  

The Messe Frankfurt Group is the world’s largest trade fair, congress and event organiser 

with its own exhibition grounds. With a workforce of some 2,500 people at its 

headquarters in Frankfurt am Main and in 28 subsidiaries, it organises events around the 

world. Group sales in financial year 2024 were around € 775 million. We serve our 

customers’ business interests efficiently within the framework of our Fairs & Events, 

Locations and Services business fields. One of Messe Frankfurt’s key strengths is its 

powerful and closely knit global sales network, which covers around 180 countries in all 

regions of the world. Our comprehensive range of services – both onsite and online – 

ensures that customers worldwide enjoy consistently high quality and flexibility when 

planning, organising and running their events. We are using our digital expertise to 

develop new business models. The wide range of services includes renting exhibition 

grounds, trade fair construction and marketing, personnel and food services. 

 

Sustainability is a central pillar of our corporate strategy. Here, we strike a healthy balance 

between ecological and economic interests, social responsibility and diversity. 

For more information, please visit our website at: www.messefrankfurt.com/sustainability 

 

With its headquarters in Frankfurt am Main, the company is owned by the City of Frankfurt 

(60 percent) and 

the State of Hesse (40 percent). 

For more information, please visit our website at: www.messefrankfurt.com 

 

Background information on United Asia International Exhibition Group 

Established in 2001, the United Asia International Exhibition Group (UAEC) is a 

professional online international exhibition group founded upon Sino-German cooperation, 

and is one of the largest organisers of international trade fairs in China. UAEC is 

authorised by the Ministry of Public Security of China as an intermediary agency for 

private entry and exit. As a professional member of UFI and IAEM, UAEC has been 

http://www.messefrankfurt.com.hk/


recognised for its quality management system and corporate credit grading, earning 

certificates of ISO9001 and AAA rating.  

 

Both at home and abroad, UAEC has successfully organised and introduced many 

international fairs to Chinese companies by leveraging its extensive network and 

comprehensive suite of online platforms to facilitate seamless connections between 

exhibitors and buyers. The platforms include MatchupExpo (an online international 

exhibition platform), MatchMarket (a B2B online trading platform), Globalbuyer (a platform 

for targeting the desired buyers), and more. UAEC also provides overseas inspection 

services, and facilitates in planning, operation, and management of international 

exhibitions. 

 
Background information on Conzoom Circle 
conzoom-circle.messefrankfurt.com/information 

 

https://conzoom-circle.messefrankfurt.com/worldwide/en/press/background-information.html

