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Interior Lifestyle China 2025 opens this week, defining 
a new standard for aesthetic living 
 
Shanghai, 9 September 2025. Interior Lifestyle China returns from 12 – 14 

September at the Shanghai Exhibition Centre. Themed ‘Lifestyle Alive’, the fair 

reflects the evolving global retail landscape and consumer trends. The show 

features in various new zones and returning areas with 229 exhibiting brands from 

27 countries and regions, spotlighting new concepts in living aesthetics through 

products in home decor, kitchenware, drinkware, gifts, fragrances, accessories, 

and more. These diverse offerings are bolstered by a hybrid approach that blends 

online and offline engagement with exclusive in-store experiences and guided city 

walks.  

Over 200 international lifestyle brands to showcase trending products at the Shanghai Exhibition Centre. (Photo: Messe 

Frankfurt) 

 

Building on last year’s success, this year’s edition will centre around three core themes: 

Home (encompassing all aspects of daily life), Gift (a celebration of self-care), and Travel 

(extending lifestyles beyond the interior). These themes encompass a wide range of 

product categories – including home decor, kitchenware, gifts, fragrances, accessories, 



and outdoor gear – to offer a diverse and integrated vision of contemporary living. 

 

The fair also brings together celebrated brands such as Italy’s RFN, known for artisanal 

brass cookware; Hungary’s Herend, masters of exquisite porcelain; France’s L’Atelier du 

Vin, elevating wine rituals through their signature corkscrews; Spain’s Lorena Canals, 

creators of artistic rugs; and, Denmark’s Hein Studio, blending timeless and modern 

styles in home furnishings. These, alongside other domestic and international brands, 

collectively present a captivating vision of refined living. 

 

Beyond the fairground, Interior Lifestyle China 2025 has partnered with the Commerce 

Commission of Jing’an District to co-organise the Jing’an Lifestyle Festival. The event 

features a curated city walk map and exclusive shopping offers, seamlessly connecting 

the fair with Jing’an district’s vibrant lifestyle retail scene. This initiative empowers brands 

to organically engage with a broader customer base. 

 

Featured zones and concurrent events jointly unlock new lifestyle experiences 

Ambiente, the premier fair in the lifestyle sector, will work with a distinguished curator to 

present the Ambiente Trends 25+ Special Showcase and develop a new retail space 

under the theme ‘Lifestyle Alive’. ‘Lifestyle’ refers not only to home decor, but also to a 

spiritual sanctuary; ‘Alive’, meanwhile, conveys an anticipation of future possibilities and 

beautiful forms. Using design language and materials, the curators will offer a localised 

interpretation of global consumer trends, inspiring buyers with new concepts and sourcing 

guidance. 

 

The fair is also set to collaborate with Showroom Shanghai, a leading mid-to-high-end 

fashion buyer platform, to create the ILC × SHOWROOM Designer Accessories Zone. 

Set within an experimental and creative environment, the zone will present a broad range 

of materials, aesthetics and design approaches, providing buyers with a unique 

experience focused on pairing clothes and accessories to build personal style through 

self-expression. Participating brands include: Cremesu, InSalt., White Factory, Daartemis, 

and Alessia Firenze. 

 

Reflecting the shift toward mindful spending among consumers, the Everyday Lifestyle 

Goods area will make its official debut, featuring budget-friendly, high-quality products 

that enrich daily life – from kitchen gadgets to home decorations. 

 

The ILC Fragrance Salon returns as a centrepiece, gathering a bespoke selection of 

global scents, candles, and home gifts to create an aromatic journey. Key brands include 

Bugaia, Dessenze, Rose et Marius, Pip Studio, Ferm Living, Maison Tchin Tchin, and 

many more. 

 

The highly anticipated Special Seminar ‘Retail Talk’ will also be back with industry 

experts sharing insights on retail trends, IP branding, and content-driven e-commerce 

topics, offering practical case studies and strategies. 

 

ILC × RedNote Fantastic Goods zone launches with curated picks from unique 

brands 

Strengthening its cooperation with RedNote, Interior Lifestyle China merges its global 

retail reach with RedNote’s content-driven community to engage style-savvy, new-

generation consumers.In the leadup to the show, an online campaign involving 

influencers and exhibitors was set up to boost engagement. During the fair, the ILC × 



RedNote Fantastic Goods zone will underscore 16 artisans and independent designers, 

each offering niche, aesthetically distinct products. Highlighted brands include: 

 

• Home and lifestyle: Aesthetic Goods, VANILLAMOUNTAIN, Ceramic Inspirations 

• Japanese ceramics: YAKI STORY 

• Oriental tea culture: LuneCraft Studio, boboshowroom, QINGSHIYI, TENSONGS, 

JING YUN 

• Artistic pottery: KEEZONE, CERAMIC INSPIRATIONS, XISHANGTAOSHE, TUTU-

QIYUTAOCI, CONGSTUDIO, RIVERGROVE CRAFT 

• Glass and silverware: SHIQING-GLASS, TAOMEIYINQI 

 

Moreover, RedNote influencers are set to livestream directly from the fairground, 

showcasing the latest trends and selected products to their online audiences. This 

comprehensive approach ensures a seamless online-to-offline experience and is designed 

to enhance sourcing efficiency. 

 

Interior Lifestyle China is the leading trade fair for homeware and lifestyle products in the 

region, bringing together exhibitors from across China and abroad to showcase their latest 

quality products, and to access the Chinese market. The fair is organised by Messe 

Frankfurt (Shenzhen) Co Ltd and United Asia International Exhibition Group. For more 

information, please visit www.il-china.com. 

 

Press information and photographic material:  

https://interior-lifestyle-china.hk.messefrankfurt.com/shanghai/en/press.html  

 

Links to social media: 

www.facebook.com/interiorlifestylechina  

www.linkedin.com/company/interiorlifestylechina  
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Background information on Messe Frankfurt  

The Messe Frankfurt Group is the world’s largest trade fair, congress and event organiser 

with its own exhibition grounds. With a workforce of some 2,500 people at its 
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headquarters in Frankfurt am Main and in 28 subsidiaries, it organises events around the 

world. Group sales in financial year 2024 were around € 775 million. We serve our 

customers’ business interests efficiently within the framework of our Fairs & Events, 

Locations and Services business fields. One of Messe Frankfurt’s key strengths is its 

powerful and closely knit global sales network, which covers around 180 countries in all 

regions of the world. Our comprehensive range of services – both onsite and online – 

ensures that customers worldwide enjoy consistently high quality and flexibility when 

planning, organising and running their events. We are using our digital expertise to 

develop new business models. The wide range of services includes renting exhibition 

grounds, trade fair construction and marketing, personnel and food services. 

 

Sustainability is a central pillar of our corporate strategy. Here, we strike a healthy 

balance between ecological and economic interests, social responsibility and diversity. 

For more information, please visit our website at: www.messefrankfurt.com/sustainability 

 

With its headquarters in Frankfurt am Main, the company is owned by the City of 

Frankfurt (60 percent) and 

the State of Hesse (40 percent). 

For more information, please visit our website at: www.messefrankfurt.com 

 

Background information on United Asia International Exhibition Group 

Established in 2001, the United Asia International Exhibition Group (UAEC) is a 

professional online international exhibition group founded upon Sino-German 

cooperation, and is one of the largest organisers of international trade fairs in China. 

UAEC is authorised by the Ministry of Public Security of China as an intermediary agency 

for private entry and exit. As a professional member of UFI and IAEM, UAEC has been 

recognised for its quality management system and corporate credit grading, earning 

certificates of ISO9001 and AAA rating.  

 

Both at home and abroad, UAEC has successfully organised and introduced many 

international fairs to Chinese companies by leveraging its extensive network and 

comprehensive suite of online platforms to facilitate seamless connections between 

exhibitors and buyers. The platforms include MatchupExpo (an online international 

exhibition platform), MatchMarket (a B2B online trading platform), Globalbuyer (a platform 

for targeting the desired buyers), and more. UAEC also provides overseas inspection 

services, and facilitates in planning, operation, and management of international 

exhibitions. 

 
Background information on Conzoom Circle 
conzoom-circle.messefrankfurt.com/information 

 

https://conzoom-circle.messefrankfurt.com/worldwide/en/press/background-information.html

